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Ogi is a high-design eyeglass frame designer and manufacturer who was announcing a 
new product at the VisionWest show. They wanted to drive traffic to the booth, especially 
new traffic with buyers who may have thought they already knew the Ogi product line.

Ogi needed a way to let everyone at the show know something exciting worth seeing was 
at their booth.
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They chose to put a call-to-action on the Top Map in the form of a Top Map Logo.

Instead of a logo or product graphic Ogi chose to put a simple FREE icon on the map. It 
irresistibly lured people into touching the icon and checking it out. The result was backed 
up with a high-content message that conveyed a sense of action, newness and quality. 




