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Johns Deere wants to leverage their recognizable brand to create new revenues 
for the company.  At the Windpower 2008 show, the company was looking for a 
medium that would present them as a major player in the wind power industry.
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John Deere chose the Top Map promotional package to project their image 
throughout the show. This placement let’s attendees go directly from the John 
Deere graphic on the main floor map to the exhibitor page.   In addition to 
contact information and booth number on the exhibitor page, John Deere 
chose to add multiple side ads to create a more consistent message.




